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With 184,201 properties around the world, tt

these are in Europe and 47,176 in France. !l

and St Tropez area (1,404) in particular. Mos

raphy and reasonable content, although this will be provided by the individual
owners, so it does vary. The balance of properties is towards smaller
apartments rather than luxury villas. Some properties feature reviews.
BUSINESS MODEL/REVENUE GENERATION

Appears to be a polished advertising-based model, so owners pay for their
slot and the website puts punters in touch, either by phone or email form.
It’s that simple, with a recipe that bypasses the perils of commission.
However, the brand’s reputation is in the hands of its self-service villa
owners, so compliance is required to avoid brand blowback.
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OVERAL.L: 80/100 - “Polished media model.”
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